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Jill Brown – Avva Scottish Gin 

What inspired you to start Avva Scottish Gin? Is there a story behind the name of 
your product? 

Prior to Gin I was an agricultural officer with Scottish Government and had watched A 
LOT of brands launch only to discover the gin wasn’t being made where they were ‘based’ 
and a lot of boring bottles/labels. There is only so much sitting on the side-lines and Berry 
Good was reaching a bit of a plateau but it still took 10yrs to be brave enough to give up 
the day job and go forth to distil gin.  In 2015 I left the job in the August and started the 
task of establishing the distillery.  On returning from visiting my cousin & family in 
Australia I had planned to pay the deposit on the still but fate stepped in.  On returning to 
Elgin I saw a van with Speyside Copper Works on the side of it.  I saw this vehicle 3 days in 
a row and met with Derek the following week.  6 months later our bespoke fully hand-
made copper still with vapour basket was being installed.  This was the first Scottish made 
gin still in the UK to go into operation. Our still is quite different, ban-marie heated with a 
very tall head into the lyne arm which leads to the vapour basket. Slowly she creates our 
fantastic gin. I launched Avva Scottish Gin in October 2016 with a 70cl offering and we 
now have over 20 product lines including Berry Good.  

Within the craft sector, the majority of distillers have named their still and Moray Distillery 
Ltd are no exception.   Our little still has been christened after the owner's grandmothers, 
Jessie-Jean, J-J (Jessie Sutherland Brown and Jean Bannerman Waters).   

The name Avva means a respected grandmother or elder women in the Indian language 
of Dravidian and therefore fitting that the still is names after my two grandmothers. 

With the brand having links to the local area too.  The inspiration of our label design 
coming from the rose and arched windows of Elgin Cathedral. 

 

What is the best thing about your job? 

Distilling days are just brilliant, there’s just a wonderful atmosphere in the distillery on 
distilling days. I’d follow that with events; both trade and consumer –  it is important not to 
become to detached from your customer.  

 

What’s the hardest part? 

Educating the consumer.  The Gin consumer is split and some are very knowledgeable 
but the majority take it at face value the marketing message.  Some are exploiting the 
‘Brand Scotland’ and others you have to acknowledge the marketing is powerful but 
when consumers find out the truth they feel duped or misled.  

SDA and SF&D are starting to make an effort to assist distillers to protect the brand 
Scotland but at times this feels like pushing water up a hill. Too many gins/brands have 
launched with the Scottish tag and have not been clear on where the actual distillation 
has occurred and product is bottled.(are there too many??)  Consumers have believed 
some smart marketing and have been misled by an address or place name to their 
authenticity.   



Avva has always been distilled and bottled in Elgin.  We were the 3rd gin in Speyside to 
launch and I understand by this summer there are 13-14 brands from the Region. 

 

Do you think women are well represented in our industry in Scotland? 

Probably not and the biggest surprise is actually our customers –  of which the majority 
are women and the majority assume that it is a male distiller.  At an event in 2018 I took a 
friend along to help, Richard spent the majority of the event saying ‘No I’m not the distiller 
I just pour & smile, the company is owned by the distiller, Jill’ He couldn’t believe it either 
that our customer base being mostly female were automatically assuming the 
distillation/production was carried out by a man.    

I have also had some underhand tactics by competitors which if I were a bloke they 
wouldn’t have pulled –  one of our customers was told ‘She’s had a baby and isn’t in 
production’.  Whilst I did have a baby (obviously a bloke can’t do that!) at no point was our 
gin not available to trade or consumer.  This is frustrating & disappointing as I didn’t 
expect a company of their stature to act in such as manor.  

 

What advice would you give other women thinking of starting a food or drink 
business? 

Do it!  

 

What woman do you most admire and why? 

Someone needs to give Theresa May a break –  she got landed royally in it and is trying to 
get this deal done when everyone around her seems to have dismissed the democratic 
vote that was taken.  Even if it was the ‘wrong’ choice it is the choice the UK made so get 
on with it.  The musician Pink –  good tunes.  Joyce Campbell, Shepherdess from 
Sutherland, she tells it as it is and also is partial to a G&T.  Baroness Michelle Mone is an 
inspiration to what can be achieved.  Claire Rennie, Walter Gregor Tonics & Summer 
House Drinks has been involved in the food & drink sector much longer than I have and 
balances life as a mum and entrepreneur.    

Pretty much all the mums, grannies, aunties out there helping us through life with a little 
one!  As a single mum I am so grateful to the support I have from my own mother and my 
sister as I build the business for our future. 

 

If you were running the world what one thing would you do to make it more gender 
balanced? 

Free Child-care for those who are working/running full time businesses.  I have to leave it 
at that or I’ll start a rant and never stop.  Overall the work/life balance in the UK is difficult 
to achieve in comparison to what I have seen in other countries.  So much is being lost to 
‘busy lives’ but not living life and sharing that with your family.  I have family in Australia 
and it is an eye-opener to see that a public holiday is just that –  it is down time with family 
& friends.  In the UK most people are trying to exploit the public holiday with over time for 
staff and ‘special’ sales in the retailers. How that is achieved I’m not sure! 

 


